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ABSTRACT 

Women’s entrepreneurship seems to be a real, fundamental economic force that’s 

reshaping the world. Women’s entrepreneurship has hit a media tipping point. Women-owned 

entities in the formal sector represent approximately 37 percent of enterprises globally — a 

market worthy of attention by businesses and policy makers alike. 

Women entrepreneurs tend to be more successful because of their trusted status in the 

community. Controlling for firm characteristics, research suggests that women-owned firms 

outperform those owned by male counterparts. Then educated women followed and few have 

made a significant mark over the years. However, what has not been recognised is that many 

uneducated women are also enthusiastically raising family incomes through micro ventures and 

reinvesting their earnings in their families and communities. These women also inspire other 

women in their localities to pursue their dreams through entrepreneurship at the grassroots level. 

Unlike many working women who are finding it difficult to manage their professional 

and personal life, many females set an example. The uneducated women entrepreneurs, 

especially in rural areas, still do not have access to technical and financial support that can give a 

fillip to their businesses from a domestic to a commercial level. There are cultural and societal 

norms that hinder equal participation of women in ventures that men undertake. But women have 

to contribute to entrepreneurial activities in the best way possible. 

Collectively, women entrepreneurs look different than their male counterparts. Their 

lower employment numbers and growth aspirations have historically led to questions of how to 

“fix” them. But different doesn’t mean deficient — or underperforming. Entrepreneurial activity 

creates growth and prosperity — and solutions for social problems. And today’s trends show that 

women will be a driving force of entrepreneurial growth in the future. 
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Introduction 

In India, women comprise about 30 percent of corporate senior management positions, 

which is notably higher than the global average (24 percent). But in the overall workforce, India 

is one of the worst countries in the world — 113th out of 135 — when it comes to the gender 

gap. And women entrepreneurs constitute only 10 percent of the total number of entrepreneurs in 

the country. Another is that women are often better at building long-term relationships than men. 

Lasting relationships benefit a business tremendously, as only so much can be achieved without 

trust… with employees, customers, suppliers, shareholders, government, etc. 

OECD estimates that the annual growth of the economy could be up to 2.4 percentage 

points higher if India implements a package of pro-growth and pro-gender policies. It 

recommends reviving the 2002 proposal on extending gender quotas at the national and State 

parliamentary levels. 

The need of women entrepreneur 

An entrepreneur is the leader and the manager of the place and area that is responsible 

and accountable for the growth of economy. An entrepreneur is someone who starts up a 

business as a leader, for his people, and as a manager, for himself. He creates and initiates a new 

beginning fundamentally for reasons of profit. He is the one who has the strength and power in 

mind to be very much accountable for all risks undertaken. Leading a path often charred by 

difficulties, in both economic and cultural aspects of our world, he breaks conventional mould to 

be empowered. 

Implicit in the sense of the word is a need for active and free-thinking participation from 

both genders. They add evocative and nuanced colors to Entrepreneurship. A woman 

entrepreneur, therefore has no different or special definition but more often than not adds 

meaningful contours toward Entrepreneurship. She is just like the other entrepreneurs who 

initiate and work. And, here lies the difference? A woman entrepreneur not only thinks business 

but adds creative contours to a concept that often limits free thinking and runs on pillars of profit 

alone, thus withering away the need for change.Business that is loaded with gain. Therefore, 
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whilst a woman entrepreneur functions to create profit, her instincts and ideas germinate from a 

canvass that doesn’t limit creativity or focus all attention toward profiting at all costs. 

She is very confident and sure about her innovations. The Government of India states that 

women entrepreneurs are defined as owner of the enterprise that is controlled by women having 

a minimum financial interest of 51% of the capital. We can say in brief that a woman 

entrepreneur is your bundle of growth. 

In a world where businesses thrive often on material and commercial bling where immediate 

profits conveniently outlive revolutionary ideas, the Women Entrepreneur is a seasoned thinker 

like her counterparts but doesn’t necessarily resort to programmed means of attaining profit that 

run parallel to PR, or the need to be “at top of everyone’s minds”. 

She doesn’t wear this tag for her flashy parties but she actually generates ideas. Determines 

objectives. Creates and produces projects. She knows she has to be the best in the world that has 

this false image of weak her. 

A  study published on APR 20, 2015 by the Center Of Entrepreneur, with the support of Barclays 

Bank. The study says if there has is ever been an imbalance in the count of men and women in 

the business field, it would be better to have more women than men. And the same report reasons 

the point on the intellectual side stating the following findings: 

1. Women are better calculated risk takers 

2. Women are more ambitious than men. 

3. Women rarely get overconfident. 

4. Women have the tendency to take long term view. 

5. Women succeed despite facing more barriers when compared to their male counterparts. 

 

Women have an edge 

According to the Forbes article  Why India needs more women entrepreneurs: 

 women control the vast majority of household spending & are more likely to better understand 

customer perspective  

 are often better at building long-term relationships than men (with employees, customers, 

suppliers, shareholders, government, etc.) 

 women bring different ideas to the table 

http://forbesindia.com/blog/economy-policy/why-india-needs-more-women-entrepreneurs/
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A Dow Jones study called Women at the Wheel: Do Female Executives Drive Startup 

Success? offers interesting conclusions: 

 The overall median proportion of female executives in successful companies is 7.1 percent, 

compared to 3.1 percent at unsuccessful companies. 

 A company’s odds of success increase with female executives at the VP and director levels. 

 Statistically significant evidence shows that there is dependence between a company having 

female executives and its success. 

Female entrepreneurship in India 

Female entrepreneurship is increasing in India, especially in manufacturing  where 

women account for 40 per cent of entrepreneurs, according to the OECD Economic Survey of 

India. This spurt in female entrepreneurship is facilitated by education, work experience and role 

models, including through quotas in political representation on rural councils, says the Survey. 

Though encouraging the increase in entrepreneurship, however, is almost entirely 

accounted for by subsistence self-employed entrepreneurs, who work from home or as street 

vendors, the Survey finds. This is because the number of female entrepreneurs who have one or 

more employees has remained broadly stable. 

India has pioneered many creative programmes to raise female status and participation in the 

economy, including training, gender budgeting, quotas for women in local councils, requiring 

women on boards in the 2013 Companies Bill and a Women’s Bank. India has also pledged to 

raise female economic participation in its G20 commitments. However, to realise the potential of 

higher female labour market participation, stronger gender-specific measures are needed. It also 

recommends reinforcement of the implementation of the many existing laws that provide for 

gender equality and women’s rights, and removal of discriminatory legal measures. Specific 

recommendations include: expansion of the Aadhaar programme to enlarge women’s 

pportunities by providing bank accounts for more women, raising the social protection, maternity 

benefits, as well as child and elderly care to free more women to enter the formal labour force 

and reinforcing the policies by the Ministry of Women and Child Development to promote 

training and access to credit to further increase entrepreneurship, including from home. The 
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Survey says that female quotas in local councils (from 30 to 50 per cent of seats and rotating 

chair) have raised women’s status by showing that women can do the job, and has improved 

decision making. 

 

Opportunities for women entrepreneurs  
 

The allocation of Rs 200-crore budget by the Modi government towards the empowerment of 

women was welcome news.  The support for the rise of women entrepreneurs include  

 exclusive women business funding organizations such as SAHA  which also offers mentorship 

and active participation of the investors in the funded company; SAHA is India’s first SEBI 

approved, women’s venture capital fund 

 support organizations such as Federation of Indian Women Entrepreneurs 

 women entrepreneur-focused investors (Golden Seeds India edition & Calvert Foundation’s 

Women Investing in Women Initiative) 

 development programs for women entrepreneurs – NSCREL (IIMB), Wadwani Foundation, etc. 

 

Conclusion 

Liberalization of markets encouraged women to come forward to become an entrepreneur 

and start new industries. A role of modern women is not confined to the traditional role as a 

mother and housewife; it has and is undergoing changes. As woman gets educated she begins to 

think of herself as an independent person, she becomes aware of her own identity, potentials and 

decision making capabilities. It is a common assumption that majority of women in India are 

economically non-productive as they are not involved in activities that are financially 

remunerative. But this trend is gradually changing. Women across regions have started showing 

interests to be economically independent. Interested women with creative and innovative ideas 

are coming forward to start the small and medium sized enterprises. 

The educated women do not want to limit their lives in the four walls of the house. They 

demand equal respect from their partners. However, Indian women have to go a long way to 

achieve equal rights and position because traditions are deep rooted in Indian society where the 

sociological set up has been a male dominated one. Women are considered as weaker sex and 

always made to depend on men folk in their family and outside, throughout their life. The Indian 

http://www.sahafund.com/
http://yourstory.com/2015/09/women-entrepreneurs-saha-india-venture-capital-fund/
http://yourstory.com/2015/09/women-entrepreneurs-saha-india-venture-capital-fund/
http://www.fiwe.org/
http://timesofindia.indiatimes.com/business/india-business/Eight-women-achievers-turn-angels/articleshow/49364963.cms
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culture made them only subordinates and executors of the decisions made by other male 

members, in the basic family structure. While at least half the brainpower on earth belongs to 

women, women remain perhaps the world‗s most underutilized resource. Despite all the social 

hurdles, India is brimming with the success stories of women. They stand tall from the rest of the 

crowd and are applauded for their achievements in their respective fields by striking a work-life 

balance. 

References 

Books 

1. Berger, Brigitte.(1991) ‗The Culture of Entrepreneurship‘. New Delhi: Tata McGraw-Hill 

Publishing. 99-100 

2.Calvin, J. Robert. (2004) ‗Entrepreneurial Management‘. New Delhi: Tata McGraw-Hill 

Publishing.125-127 

3.Lal, Anita . Tripathy. (2007) ‗Market Economy- Understanding Entrepreneurship‗ New Delhi: 

IGNOU ,ISBN.50-56 

 

Journals/ Reports/ Websites 

1. Mishra, Sanjukta. (2011) ‗Reasons for Slow Progress of Women Entrepreneurs in India‖, 

ZENITH International Journal of Multidisciplinary Research Vol.1 Issue 5, ISSN 2231 5780.25-

40 

2. Meenu, Goyal & Prakash. Jai. (2012) ‗Women Entrepreneurship in India –Problems and 

Prospects‘, ZENITH International Journal of Business Economics & Management Research 

Vol.2 Issue 5, ISSN 2249 8826. 56-65 

3.http://www.thehindu.com/news/national/women-entrepreneurs-and-indian- 

economy/article6615293.ece 

4. https://www.whatsuplife.in/the-rise-of-the-women-entrepreneur-in-india/ 

 

https://www.whatsuplife.in/the-rise-of-the-women-entrepreneur-in-india/

