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ABSTRACT: Make in India is intended to make India a manufacturing hub of the world 

(atleast Asia, for that matter). To face competitions at global every country wants to made 

strong Economy, Import and export business, optimum use of investments,  use of Human 

recourses and foreign exchange. To achieve the target the government of India announces 

them. “Make in India” at national and international platform, the aim of this research is, to 

understood the aims, objectives and vision of Make in India and its affect on various fields 

and  to  verify awareness and perception among the youth of the nation.  The idea was to 

increase the contribution of the manufacturing sector to India's GDP. To accommodate the 

300 million people who will join India's workforce between 2010 and 2040, each year 10 
 

million jobs are needed. The thrust on the manufacturing secto r will create about 100 million 

jobs by 2022. So this will attract companies to manufacture in India, at least that's what the 

theory states. But the real world is more complex. India’s rank is 130th on the Ease of doing 

Business Index.  India' s labour laws, all the regulations to start business, all the licenses must 

be obtained. These hurdles in the process are puts off the businessmen's ambitions. So, the 

government is right now extending a so special invitation on personal level to the business all 

around the globe.  This invitation also  includes giving them single window clearances and 

also many lucrative offers, if possible. 

KEYWORDS: Manufacturing, Business, Licences, GDP, Contribution, Government 

etc. 

OBJECTIVES: 
 

To know about the Make in India vision and mission and the sectors under this Initiative 
 

To study the Advantages and Disadvantages of Make in India for own Economy 
 

To study that, does ‘Make in India’ Call Gets S mart Response from World 
 

 
 

*Dr. Arvind Kumar Singh, M.Com, MBA, UGC (NET), Ph. D, Assistant Prof. Amity University 

Uttar Pradesh, Lucknow Campus, Lucknow, INDIA.  
 

**Karan Vee r Singh, MBA, UGC (NET), Assistant Prof. Rameshwaram Institute of Technology and 
Management, Lucknow, INDIA. 



International Journal of Research in Management                                                                              ISSN 2249-5908 

Available online on http://www.rspublication.com/ijrm/ijrm_index.htm                            Issue 6, Vol. 4 (July 2016) 

©2016 RS Publication, rspublicationhouse@gmail.com Page 2 

 

INTRODUCTION: Make in India is the brainchild of PM Narendra Modi ji which aims 

to  make India the manufacturing hub of the world. The  idea of utilizing cheap  labour to 

produce for the world is not new. It' s been implemented rather successfully in East Asia and 

gave phenomenal results for three decades popularly called the East Asian growth miracle. 

Countries such as South Korea, Malaysia, Thailand, Indonesia saw a rapid fall in the poverty 

and unemployment numbers between late 1960's and mid 1990's. 

The Indian  government through this  initiative aims  to  put  to  use  its  rapidly  increasing 
 

workforce to productive use, realizing that service sector though contributing about 55-60% 

of the GDP cannot be the sole driver of the economy. The results till now have been mixed. It 

takes time to set up factories and thus capabilities and only then the returns can be judged. To 

give a good example, Foxco nn (Apple iP hone maker) has signed an MOU with Maharashtra 

government which will bring investment worth $5 billion to the country and create thousands 

direct and indirect jobs but this won't start before 2017. Ford has also decided to set up an 

automobile  factory in Gujarat which is going to employ thousands again.  Even Asus has 

decided to set up a handset manufacturing unit in India in Andhra Pradesh. 

Considering the above stories,  the direct benefits would be in terms of inflow of foreign 

exchange, job creation leading to lower unemployment and also technological up gradation. 

India since 1990' s has particularly seen a rapid growth in service sector. For a country with 

1.26 billion individuals and thousands joining the labour force every month, service sector is 
 

definitely not the best bet to absorb the job seekers. 
 

However, to make this initiative successful won't be an easy task at all. The main reason is: 

India's obsession in emulating C hina's success. China's export to GDP ratio at about 23% 

makes it an economy heavily dependent on exports. O nly recently has it realised the need to 

generate domestic demand as well in case of another slowdown. In fact, China's growth since 

1990's in a large part can be attributed to boost in exports. This makes the situation rather 

tricky as taking China's place would involve more than just cheap labour and good marketing. 

India's labour laws are still ancient by most standards which makes hiring and  firing and 

shutting  down of inefficient  units  next to  impossible.  India,  in  one sense  has a  federal 

structure which reduces the Central government's power in pulling off such schemes and 

ideas. Provision of utilities such as electricity,  water,  infrastructure development such as 

roads,  law  and  order,  land  allotment,  are  all  under  state  government's  gambit.  Thus, 

cooperation of state governments is an absolute necessity for "Make in India." 
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High level of corruption in India at all levels in the bureaucracy. C hina even though on the 

basis of data provided by transparency internatio nal is more corrupt than India, India's '70's 

hangover of permit and  license raj (which leads to red-tapism and  hence corruption) and 

weak redressal system makes doing business a very difficult task. This is the main reason the 

country has fared poorly in ease of doing business indices. According to World Bank data, it's 

at a distant 130 compared to China which is 83 (2015 data). India's investment in health and 

education  leaves  a  lot to  be desired.  A skilled  and  healthy population  is both: a  good 

employee and a potentially good employer. India spends less than 3% of GDP for both health 

and education. C hina, on the other hand, spends more than 3% of a much larger GDP  in 

favour of both. 

India's major challenge is going  to be  in channelizing  the  inflow of mone y  in the right 

sectors. Most logically, it should be towards infrastructure development and organisation of 

various skill programs. With wage rate in China increasing and C hina finding it increasingly 

difficult to  maintain competitiveness  for  its exports,  it's a good  opportunity  for India to 

develop its manufacturing base. Another caveat Indian policymakers need to consider is the 

potential "race to the bottom." Labour intensive industries are very sensitive to wage rises. 

This either leads to lowering of wage rates (or low growth of wages) or heavily devalued 

currencies to  maintain the profit  margins,  hence race to  the bottom. India also  needs to 

consider that its potential challengers are Bangladesh, Pakistan, Indonesia, Myanmar and not 

just C hina. So marketing the entire brand in the name of low wages in all honesty, can be self 

defeating. 

 
 

RESEARCH METHODOLOGY OF THE STUDY: 
 

The study  is based  on critical evaluation and  analysis of basically  secondary data.  The 

secondary sources include college various studies through websites, personal interviews of 

scholars, news papers and journals. A study is undertaken in the various regions to see its 

impact for which a detailed information can collect about this Make in India Initiative, by 

which a crux can be made which would be helpful for the various scholars, industries and 

related parties, so that they will be able to know about this initiative at one place. With the 

help of detailed discussions were made with the certain sources of primary data to understand 

their views, thinking and attitude which would help to give the researchers useful 

recommendations, if any. 
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REVIEW OF LITERATURE: 
 

Since the year 2009, manufacturing sector of India is showing reverse trend with its share of 

GDP  falling  from  2.2  to  2.0  (Bhattacharya,  Bruce,  &  Mukherjee,  2014,  p.  4).  It  is 

undoubtedly true that,  if India aspires to be a powerful nation by 2030, it needs a strong 

sustainable growth which can only be achieved if India creates a strong manufacturing base 

(Shah, 2013, p.1).The existing labour laws are less employment friendly and biased towards 

the organized labour force; they protect employment and do not encourage employment or 

employability; they give scope for illegitimate demands of the Trade Unions and are a major 

cause for greater acceptance of capital- intensive methods in the organized sector (Datta & 

Milly,  2007,  p.  2).  Employers  complain  of  major  skills  gaps,  and  fewer  than  25%  of 

graduates are estimated to be employable in manufacturing (“The Manufacturing P lan,” n.d., 

p. 65).India’s underdeveloped infrastructure is the top most issue faced by Japanese 

manufacturers (“Make In India: Opportunities and Challenges,” 2015, p. 9).Senior managers 

of manufacturing companies consistently rank difficulties in acquiring land as one of the top 

priority areas to be tackled by the go vernment (Bhattacharya, Bruce, & Mukherjee, 2014, ( 

p.34). The share of manufactured goods in total merchandise exports fell from 77% in 2003 

to 65% in 2013 (Joumard, S ila, &Morgavi, 2015, p. 9). ‘Make in India’ is a dream campaign 

launched by the Prime Minister of India to boost this sector so that India can present its 

candidature for becoming the Global Leader (C hattopadhyay, 2015, para. 3). 

Paper published by Gunjan Bhagowaty, Management Development Institute, Gurgaon, he is 

focusing on the various issues and creativity of Make in India after 2014, his research paper 

aims to  identify some of the key challenges in the path of development and  recommend 

possible solutions to deal with the same. But the researcher raise reality of the ground level, 

there are a lot of challenges that the government has to overcome in order to turn the vision of 

achieving a sustainable 10% growth in the manufacturing sector. Researcher also point out 

the key issues and suggest to government to take care at the time of turning Make of India 

vision.  Some  of  the  issues  are  Improving  the  ease  of  doing  business  in  India,  Land 

Acquisition challenges, Improving the employability of general and engineering graduates, 

Infrastructure development of major roads and highways in the country, Capacity addition in 

the power sector to meet industrial energy demand, Strengthening the capabilities of the CISF 

to meet growing demand for industrial security. Researcher is hopeful that about significant 

and sustainable growth in the manufacturing sector and progress towards India becoming a 

global manufacturing hub. (www.crisil.com/crisilyoung-thought-leader/dissertations) 

Can “Make in India” make jobs? The challenges of manufacturing growth and high –quality 

http://www.crisil.com/crisilyoung-thought-leader/dissertations
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job creation in India by Russell A. Green Will C layton fellow, International economics james 

a. baker iii institute for public policy Rice University (http://bakerinstitute.org/files/8588/ , 

2014) stated that there is major Job issues and problems in India, there fore researcher finds 

that the  modern service sector and  the  formal manufacturing sector are the  true  growth 

sectors for India. Both have exhibited moderate job creation on a low base. Formal-sector 

manufacturing, however, has the most potential for transformation under a more supportive 

policy regime. Researcher suggests that India needs to achieve two objectives: creating new 

jobs and shifting more workers into high-productivity sectors. Meeting both can provide large 

economic headwinds to the Indian economy for several decades. Role of HR and F inancial 

Services in Making “Make in India” Campaign a S uccess by Samridhi Goyal , P rabhjot Kaur 

,Kawalpreet  S ingh,   (www.iosrjournals.org)   Researcher  Focusing   on  the  employment 

generation, boosting trade and economic growth, safe guard and sustain the overall 

development of INDIA and  its citizen. He stated that fostering innovation,  intensify skill 

development, generate employment opportunities, preventing brain drain and making the use 

of internationally standardized technology affordable for IN DIAN citizens. In order to make 

INDIA a manufacturing hub its human resource and financial assistance will play a major 

role.  Researcher  highlighted  the  importance of the role of HR and F inancial Services  in 

making “MAKE IN INDIA” campaign a success; making INDIA a manufacturing hub and a 

bench mark of development and prosperity. Researcher urged that there is need of reforms in 

industrial strategies to  make India a manufacturing hub. Favourable industrial framework 

need  to  be  established  that  should  attract  more  and  more  domestic  as  well as  foreign 

industrialists towards Indian Territory. There is a need for financial service providers and 

advisors who could work for these industrialists right from the beginning. 

 

About Make in India Initiative 
 

Make in India is essentially a project to  encourage domestic  manufacturing to boost job 

creation and skill enhancement. The major objectives listed below: 

(1) To facilitate investment 
 

(2) To foster innovation, 
 

(3) To enhance skill development 
 

(4) To protect intellectual property 
 

(5) To build manufacturing infrastructure 

 

Logo : The Make In India logo is derived from India’s national emblem. The  wheel denotes 

the peaceful progress and dynamism – a sign from India’s enlightened past, pointing the way 

http://bakerinstitute.org/files/8588/
http://www.iosrjournals.org/
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to a vibrant future. The prowling lion stands for strength, courage, tenacit y and wisdom – 

values that are every bit as Indian today as they have ever been. 

 
 

 
 

Detail Explanation: Make in India is an invitation to the world top companies to come and 

set up manufacturing hubs in India. It basically has the motto "Sell anywhere in the world but 

manufacture in India". The focus is mostly on these 25 sectors : 

 

 

 
 

 
 

Major Highlights of this Project are: 
 

1.   Invest India cell: An investor facilitation cell set up by the government which  will act as 

the first reference point for guiding foreign investors 

2.   Consolidated services and faster security clearances: All central government services are 
 

being integrated with an e-Biz single window online portal while states have been advised to 

introduce self-certification.. 

3.   Dedicated portal for business queries: A dedicated cell has been created to answer queries 

from business entities through a newly created web portal (MAKE IN INDIA). 

4.     Interactions with the users/visitors: A pro-active approach will be deployed  to track 

visitors for their geographical location, interest and real time user behaviour. 

5.   Easing policies and laws: A vast number of defence items have been de- licensed and  the 
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validity of industrial license has been extended to three years 
 

Need for the project 
 

Manufacturing currently contributes just over 15% to the national GDP.   The aim of this 

campaign is to grow this to a 25% contribution as seen with other developing nations of Asia. 

We have huge manpower and availability of cheap skilled and unskilled workers which can 

be used to boost this. 

 
 

ADVANTAGES AND DISADVANTAGES OF MAKE IN INDIA INITIATIVE 

ADVANTAGES 

Boost India’s Economic Growth:- The make in India campaign will lead to an increase in 

exports and manufacturing. An increase in exports will improve the economy and India will 

be transformed  into  a global hub  of manufacturing through global investment  using  the 

current technology. Manufacturing will also boost India’s economic growth and GPD. 

 
 

More Job Opportunities:- It will lead to the creation of many job opportunities. Around ten 

million people are expected to get jobs. An increase in investment will bring employment 

opportunities for the skilled labo ur force and this will form a job market. The government is 

running a skills development programme for the people in the rural areas and those in the 

urban areas who are poor. The programme will help in generating more skilled workers. T he 

major  key areas of the  training  will  be painting,  masonries,  welding  and  many others. 

Certifications will be issued in order to make the training standard. 

 
 

Attract More Foreign Direct Investment (FDI):- It will welcome more F DI. S ince the 

government had promised to improve the ease of running businesses in India, it is going to 

attract many FDI. At the moment it has already received an amount of INR 20 K million from 

a proposal that was made on October 2014. 

Investment Opportunities in India:- Through Make In India Project more companies are 

looking to set up factories, a unit known as “Invest India” is in the process of being put to 

place. This unit will be under the department of commerce and will be available any time to 

make it easy to carry out regulatory clearance within the shortest time possible ensuring that 

businesses are  run  in India easily.  The  urge to  attract  investors  will actuate substantial 

policies towards improving the Ease of Doing Business in India. The Government of the day 

will have to keep its house in order (by undertaking groundbreaking economic, political and 

social reforms) to market Brand India to the world at large. 
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Increase Per Capita Income:- Manufacturing sector led growth of nominal and per capita 
 

gdp. While India ranks 7th in terms of nominal GDP, it ranks a dismal 131st in terms of per 

capita GDP. 

Maintain Balance of payment:- Export-oriented growth model will improve India's Balance 
 

of Payments and help in accumulating foreign exchange reserves (which is very important 

given the volatility in the global economy with multiple rounds of Q uantitative Easing 

announced by major economies). 

Affect on FII Flows:- FIIs play a dominant role (relative to F DI) in the Indian markets. 

However, FIIs are highly volatile in nature and a sudden exod us of hot money from India can 

affect a nosedive in the bellwether indices. Make in India will give an unprecedented boost to 

FDI flows, bringing India back to the global investment radar. 

 

 

DISADVANTAGES 
 

1. From a theoretical perspective, Make in India will tend to violate the theory of comparative 

advantage. If it is not economically feasible to manufacture a commodity in India, it is best to 

import the same from a country which enjoys comparative advantage in its production. 

International trade, after all, is welfare augmenting. 

2. Reiterating the point made by Dr. Raghuram Rajan, India, unlike C hina, does not have the 

time advantage as it undertakes a manufacturing spree. The essential question is - Is the world 

ready for a second China? 

3. Make in India will lead to an unsustainable focus on export promotion measures. One such 
 

measure is artificially undervaluing the rupee. This will ha ve devastating consequences for 

the import bill. 

4. A relative neglec t of the world economic scenario may no t augur well for Make in India. 
 

With the US and Japan economies yet to recover from their economic crises and with the EU 

floundering, one needs to be wary about the demand side of Make in India. The clairvoyance 

of the incumbent RBI governor to make for India should be put to good use. 

Make in India Initiative Gets Smart Response From Abroad 
 

On 25th Sept 2014 our Prime Minister announces the Make in India concept and appal at 

national and international platform “Come and Make in India” this movement getting a grate 

response from International and National level some of them is Hitachi invest ¥ 100 billion in 

auto-component plant in Chennai, Huawei announces to invest US$170 million in Telecom 

Hardware  Plant   in  Chennai,   Spice   group   invest  (US$75   million  In  Mobile  phone 
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manufacturing industry in Uttar Pradesh. France offered to provide36 fighter Jet air craft to 

India and participate in Make in India movement, Haire will  invest 100 cr. in P une by 2017 

for Air conditioner and  L.E.D. project, Datawind of China announces to participate along 

with investment of two  manufacturing unit for mobile in Amritsar to assess and accredit 

institutions of higher education in the country. 1.10 lacks Cr. investment proposals have been 

received in the electronic sector in the year from 20 to 25 overseas companies and domestic 

companies. 

 

Germany support Make in India Initiative by investing in electronic industry 
 

Germans have been one of the early birds to have reacted to this campaign.   In one of the 

recently  held  joint  meetings,  the  German  firms  have  shown  enthusiasm towards policy 

initiatives taken by the new government. The steps such as liberalization of taxation, labour 

laws and  laws pertaining to  land acquisition have been the apt moves towards economic 

reforms. That’s precisely what seems to have impressed the Germans and turned an otherwise 

negative business sentiment into positive. 

Answering to the call of ‘Make in India’ could be just a matter of time for the German 

investors who  are showing keenness to  revisit their  future  investment plans  in India.  In 

addition, German electronic industry is planning to send delegation to India early 2015 to 

work out details of future investment by German electronics companies in India. 

Israel will transfer Technology to India 
 

India has even got a buy- in from the Israel. This could well bring the thaw in their bilateral 

relations, which has  not been quite rosy in  the past.  Discounting the  fact that India  has 

repeatedly condemned and disapproved of Jerusalem’s actions on a global level, the Israeli 

PM responded positively to  his Indian counterpart’s ‘Make in India ’ initiative. Benjamin 

Netanyahu’s announcement that Israel is “ready and willing to discuss transfer and 

development of technologies with India” is a big push for the initiative. 

If all goes well, Israeli industries (including the defence industries) could ‘Make in India’ and 
 

hence,  reduce  costs of  manufacturing  products  and  systems developed  by  Israel.  In all 

probability,  a business delegation  from Israeli  industries will soon  visit India to  explore 

manufacturing opportunities in different industry domains. 

UK Contribution on Renewable Energy Sector 
 

Earlier, UK had hailed ‘Make in India campaign’ and since then many UK investors came 

ahead to support the concept by doing business. During a conference in Jaipur, an Indian- 

origin British parliamentarian described ‘Make in India’ as an “excellent direction forward.” 

It has now come to pass that the British investors wanted to come to India, especially Punjab, 
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Haryana and Rajasthan to create opportunities in renewable energy, solar and wind. With 

‘long-term relationships’ and ‘long-term vision’ as cornerstones, UK is seriously considering 
 

a skill development agenda and development of agro-technology in Rajasthan. 
 

Russia invests to Strengthen India’s Manufacturing Sector 
 

When other nations are lapping up the opportunity to penetrate Indian market, Russia is not to 

be left behind. It has come up with offers which Indian government would gleefully accept. 

From manufacturing helicopters to satellite navigation systems and manufacturing airliners to 

promoting Nano technology, a slew of joint projects in the manufacturing sector have been 

proposed.  There’s a  clear  writing  in  the  wall  that  Russia  is  looking  to  go  beyond  the 

traditional supplier-buyer relations. O n this  note,  President Putin’s upcoming  visit  in the 

second week of December is very important. It’s likely to see a large chunk of these projects 

getting a concrete road map. 

Moreover, Moscow has also proposed New Delhi about India-Russia collaboration in setting 
 

up $3 billion dollar joint fund for aiding joint s tart- up companies working in the field of nano 

technology.  Manufacturing  India’s  latest  light chopper,  KA 226,  is another proposal put 

forward by the Russians. They are willing to manufacture the chopper in India by transferring 

technology for meeting future export orders. 

Oman on Make in India Initiative 
 

In a relatively newer development, O man is doing its bit to help Indian government in its 

effort to boost the manufacturing sector. A joint investment fund of $250 million has been set 

up by S BI and O man’s State General Reserve F und  (SGRF) for special purp ose vehicle 

(SPV). Only in October did the President Pranab Mukherjee invite public and private 

companies from O man to invest in India and capitalise on the new government’s ‘Make in 

India’ initiative. For those who don’t know, there are more than 1,500 Indo-Omani joint 

ventures in O man itself, which is valued at $7.5 billion. India has made an investment of $4.5 

billion. 

CONCLUSION: 
 

India is finding new friends and also ironing out the wrinkles in bilateral relations. The credit 

should be given to the “Make in India” campaign launched by PM Modi ji on Sep 25 to bring 

in more business from all across the world. His call for investing and manufacturing in India 

has  not only kindled  Pan-India  interest but also  lured  other  nations to  be party  to  this 

initiative. This paper provides a n overview of Mission Make in India, and also provides the 

information about the various advantages by this for Indian economy and agriculture sector 

too, so that the economy will benefitted from this. 
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In the nutshell this initiative of GOI will benefitted us for a long period of time in future and 
 

will seen by everyone till 2017, which may be enough to quite the critics on this initiative. 
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