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Abstract 

 The Arab Spring brought with it hopes and dreams for a better Egypt. To achieve socio-

economic development the Egyptian government needs to re-invent and re-think its role to be 

able to solve the major problems facing the country especially after two revolutions, January 

25th, 2011 and June 30th 2013. The problems facing Egypt today, among them range from sky 

rocketing unemployment, lack of proper education and healthcare as well as environmental 

problems.    

 The aim of this paper is to contribute to understanding the changing role of government 

in promoting corporate social responsibility (CSR). Over the last decade, governments have 

joined other stakeholders in assuming a relevant role as drivers of CSR, working together with 

intergovernmental organizations and recognizing that public policies are key in encouraging a 

greater sense of CSR. This paper stresses the need for private-public partnerships and focusing 

on strategies adopted by governments in order to promote, and encourage businesses to adopt 

CSR values and strategies. This research is an explanatory framework of comparative nature, 

which tries to analyze the vision, strategies and roles adopted by governments, and the 

integration of new partnerships that governments established in the CSR area with the private 

sector and social organizations. With insight on the successful models from various European 

countries, this paper tries to introduce these techniques to be applied in Egypt.  

 After comparing CSR initiatives and public policies in European countries, the 

preliminary results demonstrated that governments are incorporating a common statement and 

discourse on CSR and working in partnership with the private and social sectors. For 

governments, CSR implies the need to manage a complex set of relationships in order to develop 

a win–win situation between business and social organizations. This paper also looks into key 

drivers for governments in taking action regarding CSR, as well as analyzing the political 

initiatives developed by governments, researching the different roles that governments adopted 

and the development of political frameworks and implementation of public policies.  
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Hypothesis Statement: 

 The role of governments and the private sector has been changing over the years. The 

increasing of societal problems has led the government and private sector to re-invent 

themselves. There is continuing commitment by businesses to behave ethically and contribute to 

sustainable economic development while improving the quality of life. The government working 

together with the private sector as well as social organizations is the key to the success of 

Corporate Social Responsibility.  

 

Research Questions: 

1. How do governments promote CSR? 

2. What are some success stories? 

3. How can this be implemented in Egypt? 

4. What are the needed public policies by governments to activate CSR? 

5. What actions should be taken to activate CSR in Egypt? 

 

Research Methodology: 

 

The research is empirical based on the analysis of an explanatory framework, comparative study 

related to the development of a relational analytical framework.  

 

Key Words: Public policies, Corporate Social Responsibility, Corporate citizenship, Private 

sector, Government.  

 

 

 

 

I. Introduction 

 

 Governments around the world have begun to promote and endorse CSR. Recognizing 

that the role of public administration and public policy initiatives being the key in encouraging a 

greater sense of CSR. Looking at the political agenda of different countries, the increasing role 

of CSR as a concept in government action is linked to other challenges brought about by 

globalization and economic change. The debate on corporate citizenship, the changing role of 

business in society and the interrelationship between trade, investment and sustainable 

development have been on the top of agendas of many countries (Detomasi, 2007).  This 

empirical research presented a comparative analysis between CSR public policies developed in 

three European countries: Italy, Norway and the United Kingdom. These three countries show 

three different approaches in terms of governmental actions towards promoting CSR. Each 

applying different approaches with different visions, strategies, objectives and priorities. 

Analyzing these countries gave the researcher the opportunity to learn and incorporate these best 
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practices and introduce an action plan that may be carried out by the Egyptian government in 

endorsing and facilitating the application of CSR (Detomasi, 2007).    

  While CSR outlines a framework for companies to contribute to the well being of society, 

it also presents opportunities to create competitive advantages among companies and a positive 

reputation for the business world (Smith 2007, Porter and Kramer 2006). Although there is broad 

consensus that CSR has a business-driven approach and that the main focus of CSR development 

is the business sector, attention must also be paid to the development and application of CSR 

within the framework of other stakeholders, such as governments. CSR can be easily 

implemented in all types of companies private or public and companies of all sizes. Over the last 

decade, governments have joined other stakeholders in assuming a relevant role as drivers of 

CSR (Moon 2004) and adopting public sector roles in strengthening CSR. The development of 

the analytical framework used in this research came from two preliminary research initiatives 

trying to analyze the new role of governments in the CSR arena focusing on the new 

relationships of companies with governments and society. Look into developing a CSR public 

policy-relational analytical framework in order to better understand the role of government in 

CSR. 

 

II. Definitions of Corporate Social Responsibility: 

 

  The term Corporate Social Responsibility came in to common use in the 1950‟s, 1960‟s 

and 1970‟s with the beginning of the term stakeholder. A stakeholder is “any group or individual 

who can affect or is affected by the achievement of an organization's purpose.”  It is in the 

company‟s strategic interest to respect the interests of all its stakeholders. Corporate Social 

Responsibility (CSR) is defined through the ethical relationship and level of transparency a 

company maintains not only with its shareholders but also with its stakeholders. CSR is 

exhibited through the establishment of corporate goals compatible with (i) the sustainable 

development of society, (ii) preserving environmental and cultural resources for future 

generations, (iii) respecting diversity and (iv) promoting the reduction of social problems (Filho 

et al. 2010). The following definitions are examples of how international institutions view CSR.  

-"Corporate social responsibility is defined as the responsibility of enterprises for their impacts 

on society. To fully meet their social responsibility, enterprises should have in place a process to 

integrate social, environmental, ethical human rights and consumer concerns into their business 

operations and core strategy in close collaboration with their stakeholders”. (Filho et al. 2010).  

-"Corporate Social Responsibility (CSR) is the commitment of business to contribute to 

sustainable economic development, working with employees, their families, the local community 

and society at large to improve quality of life, in ways that are both good for business and good 

for development." (Gribben, 2001) 

 The term has been evolving over the years and is an integral part of how businesses 

around the world operate today, especially in developing countries. CSR is community driven 

and a voluntary action incorporated by companies'. Corporate Social Responsibility has been 
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synonymous to corporate conscience, corporate citizenship, responsible business and sustainable 

business.  Although the contemporary CSR agenda is maturing, the term “CSR” has not yet 

taken hold within many public sector agencies. Few government initiatives have been undertaken 

explicitly as “pro-CSR initiatives”. When incorporating and implementing CSR in all operations 

a business being public or private this will benefit organizations on several fronts. The main 

benefits that may be achieved if CSR is implemented: 

• Competitive advantage for the company 

• Better Reputation for the company  

• Ability to attract and retain workers, customers, clients  

• Maintenance of employees‟ morale, commitment and productivity 

• View of investors, owners, donors, sponsors and the financial community 

• Relationship with companies, governments, the media, suppliers, peers, customers and 

the community in which it operates. 

 

"CSR is defined as the economic, legal, ethical, and discretionary expectancies that 

society has of organizations at a given point in time". (Carroll, 1979). This definition defined 

four components of social responsibility and broadened the scope of its understanding (Popa, 

2010). Carroll suggested that businesses must fulfill economic, legal, ethical, and philanthropic 

responsibilities in order to address their entire obligations to society.  

 Economic responsibilities designate the obligations for businesses to be productive 

and profitable (Crane, 2004)  

 Legal responsibilities refer to the framework of legal requirements businesses need to 

meet while practicing economic duties (Carroll, 1979).  

 Ethical responsibilities are the defined appropriate behavior by established norms that 

businesses should follow,  

 Philanthropic responsibilities reflect the common desire to see businesses get actively 

involved in the betterment of society (Popa, 2010). 

In the current global market environment, social pressures on businesses have increased:  

The concern for CSR is expressed not only among academics but also by the public and 

shareholders (Popa, 2010). Unfortunately, many companies awoke to the importance of CSR 

only after being surprised by unfavorable public responses to issues they had not previously 

thought were part of their business responsibilities (Porter and Kramer, 2006). Particularly 

following negative public responses and global boycotts, there has been a trend toward 

promoting corporate change and emphasizing CSR within corporate business strategies (Filho, 

2010). Moreover, in the implementation process, companies realized that, if used properly, CSR 

strategies could be profitable and create value through competitive advantages and 

improvements in corporate reputations (Porter and Kramer 2006). 

Identity, image and reputation are central to an organization‟s agenda and to its corporate 

communication activities, addressing key questions of what distinctive attributes will be assigned 
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to an organization (Mohamad et al., 2007). In terms of corporate reputation, many companies 

employ CSR initiatives on that basis that these efforts will improve the company‟s image, 

strengthen its brand, enliven morale, and even raise the value of its stock (Porter and Kramer 

2006). Reputation is formed over time by repeated impressions of the corporate image whether 

positive or negative (Crane, 2004). Therefore, it is suggested that reputation must also be based 

on accomplishments or worthwhile efforts to gain the public‟s goodwill, more than mere 

publicity efforts (Mohamad et al. 2007). It is commonly accepted that a good reputation can 

create a strong competitive advantage (Filho et al. 2010, Smith 2007), and CSR has emerged as a 

valuable and necessary strategy to the competitive business environment of today. Further, 

besides creating a good reputation and a competitive advantage, CSR can help the business 

world to contribute to the well being of the society and successful corporations depend upon a 

healthy society (Porter and Kramer, 2006). 

 

III. The Changing Role of the State: 

 The state is searching for a new role, which means new allocation of tasks and 

responsibilities between state and society. The existence of complex social challenges requires 

society to take on part of the responsibility. Therefore, the relationship between public and 

private spheres, between state and society, and between the private sector and civil society has 

reached the level of co-responsibility. (Albareda, 2006) The role of the state has changed from a 

traditional context, where it was dominant, as a regulator with imperative regulation versus the 

company‟s now dependent role. There is now a globalized context, where the opposite applies: 

due to economic power, the state has a dependent role vs. the company‟s dominant role. In the 

traditional context, governments had political power and were the only authorities that could 

legislate. Globalization has changed all this, and now economic relationships go beyond national 

boundaries. The context of the globalized economy has led to political challenges, and the need 

to seek new forms of governance, within both the national context and the global economy. CSR 

is seen as a useful framework within which new ways of collaborating between corporations, 

governments and civil society can be found, creating innovative mechanisms for governance. 

The challenge for governments is to find a way to design and implement public policy that will 

generate leadership and partnership-based innovation, seeking to maximize the benefits of these 

innovations by ensuring their systematic acceptance and application among the wider business 

community. In relation to that, CSR clusters provide an excellent framework for understanding, 

designing and operationalizing public policies on CSR, including international competitiveness 

framework statutory compliance, fiscal measures and multi-sector partnerships (Bhattacharya, 

2010).  

 Lastly, one of the most important topics is the link between CSR and sustainable 

development. CSR has been described as the business contribution to sustainable development 

(European Commission, 2002). Governments have an opportunity and the responsibility to 

assume a leadership role in creating a more sustainable environment in which sustainable 



International Journal of Research in Management                                                                               ISSN 2249-5908 

Available online on http://www.rspublication.com/ijrm/ijrm_index.htm                       Issue 5, Vol. 1 (January 2015) 
 

RSPUBLICATION, rspublicationhouse@gmail.com Page 122 
 

business can thrive, building conditions that promote sustainability (Bell, 2005). Co-

responsibility involves the existence of common objectives and the assumption of specific 

responsibilities, and the articulation of these responsibilities being taken on by each party. The 

new performance frameworks partnering public administration and the private sector or civil 

society sector are capable of creating and managing complex inter-organizational networks in 

which public, private and civil society organizations play their part. (Albareda et al. 2004) 

Governments are now operating in a new relational approach, where the different perceptions of 

each exchange relationship need to be addressed to develop CSR public policy, and a 

consideration of these relationships allows a more complete view of government CSR policy. 

 Governments have an important role to play in defining clear policy frameworks of action 

to influence and encourage other organizations (businesses and different levels of government). 

Governments should also be consistent in their policies, both in their own practice and through 

promoting an advanced CSR agenda. They can act as brokers between sectors, working both on 

the supply side of CSR (companies, consultants, industrial associations) and on its demand side 

(citizens, consumers, investors, stakeholder groups).  Governments should also reward good 

practice, supporting and rewarding social enterprises whose activities benefit the community. 

 

IV. Corporate Social Responsibility from Country to Country: A Comparative Perceptive 

 The analysis of government CSR vision, objectives, strategy and priorities, governmental 

structure and policy implementation across different levels of government in Italy, Norway and 

the United Kingdom with preliminary results being that all three countries share the same 

overall discourse on CSR. For example the role of the business sector in addressing the problems 

faced by society and its contribution to sustainable development. However, their respective 

policy frameworks and policy implementation vary in terms of their vision, objectives, priorities 

and scope: international vs. domestic, organizational structures, initiatives, policy mechanisms 

and programs, and levels of implementation at regional and local levels.  CSR is considered by 

the three governments to be a cross-governmental issue with a broad agenda touching on social, 

environmental and international issues. In each country, different ministries introduce CSR 

initiatives into their specific policy areas, however, the major drawback being limited 

coordination between the ministries.  

 With respect to the institutionalization of CSR within governmental structure, the United 

Kingdom was the first government to have a CSR Minister, sending out a strong message that the 

UK government was taking CSR seriously. The demand for societal governance to cope with the 

social challenges or demands such as unemployment, poverty, health and education: this was the 

concept of governance applied directly to the CSR public policies adopted by the British 

government in response to a crisis in governance and legitimacy (Moon 2002). For the UK 

government, the origin of CSR policies was thus justified by a crisis in governance affecting 

British society; the crisis of the welfare state has made people look for new ways to develop 

collective action to deal with social demands that cannot be met by the state. (Joseph, 2003) This 
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has led to the appearance of partnership projects, with governments, companies and civil society 

organizations working together, CSR has made way for new partnerships. CSR is generally seen 

as a strategic and competitive opportunity by all three countries; however, how this is structured 

by their respective governments varies greatly. 

 In Italy and Norway, the major problem is a lack of a systemic approach or general 

coordinating national framework. In Norway, with its strong welfare state tradition, there is still 

commitment to legislative methods and therefore little scope for voluntary action at a domestic 

level. In all countries, the governments‟ general preferences are for a partnership approach with 

the business community, raising awareness, capacity building, stakeholder engagement, and 

facilitating voluntary initiatives. (Joseph, 2003)  In all three countries the concept is well 

established and there is a high level of enterprise awareness supported by effective public 

policies to promote CSR. In 2011, the European Commission published a Compendium of Public 

CSR Policies in which gives an overview of public policies on CSR in the 27 EU Member States 

and the European Union. (Albareda, 2007). 

  This document groups all of today's pressing issues into themes ranging from human 

rights, education, climate change, public procurement and responsible investment. (Joseph, 

2003)  This document is also referred to being a snapshot of CSR activities in EU countries. The 

Compendium also covers the different kinds of tools used by national governments to encourage 

CSR. The European Commission is also co-financing national multi-stakeholder platforms for 

the development of CSR in four countries: Croatia, Estonia, FYROM (Former Yugoslav 

Republic of Macedonia), and Slovakia. The general objective of this project is to raise level of 

understanding of the importance of CSR through development of an alliance of the existing CSR 

activities performed by various organizations and to create joint action that would give added 

value to these efforts (Bhattacharya, 2011). This project is also designed to develop a National 

CSR Policy as well as to build the capacity of businesses and governmental institutions on CSR 

and recognize outstanding companies in the field through a nationwide Corporate Responsibility 

Index. The project's main purpose is the mainstreaming of CSR related practices and policies 

within different stakeholders in the mentioned countries through implementation of the measures 

and activities foreseen in the National Agenda on CSR. Finally, one of the main and important 

points in the agenda is how CSR contributes to increasing competitiveness and sustainability of 

small and medium-sized enterprises (SMEs) through implementation of CSR practices.  

V. An Action Plan for the Egyptian Government to Activate CSR: 

 The Arab Spring brought with it hopes and dreams for a better Egypt. To achieve socio-

economic development the Egyptian government needs to re-invent and re-think its role to be 

able to solve the major problems facing the country especially after two revolutions, January 

25th, 2011 and June 30th 2013. The problems facing Egypt today, among them range from sky 

rocketing unemployment, lack of proper education and healthcare as well as environmental 

problems. In Egypt CSR is a new paradigm, the implementation of Corporate Social 
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Responsibility as a mechanism that is able to tackle many societal issues is in great need for 

today's Egypt. Egypt is going through a transitional stage and the demands of Egyptians are very 

high.  The demand for a better and brighter future with the slogan of both revolutions being 

"Freedom, Social Equity and Employment" In Egypt there are several examples of successful 

CSR projects lead by multinational organizations like Coca Cola, Vodafone, Etisalat, Proctor and 

Gamble and Price Water House Cooper as well as Bank Misr which is one of the leading public 

sector banks in Egypt. With the European example in mind, the following is a tentative action 

plan that can enable the Egyptian government to begin applying these tactics to further enhance 

CSR in Egypt. 

 

 

 Enhancing the visibility of CSR and disseminating good practices, enterprises and stakeholders 

to make commitments and jointly monitor progress. 

 Improving and tracking levels of trust in business: the launching of a public debate on the role 

and potential of enterprises, and organizing surveys on citizen trust in business. 

 Enhancing market reward for CSR: in order to promote market reward for responsible business 

conduct. 

 Improving company disclosure of social and environmental information.  

 Further integrating CSR into education, training and research:  providing further support for 

education and training in the field of CSR, and explore opportunities for funding more research. 

 Creating an awareness campaign using the mass media and social media. 

 Mainstreaming CSR and emphasizing the importance of CSR policies. 

 Re-inventing the role of the government by acting as a liaison between the different stakeholders 

involved. 

 Introducing new public policies that will enhance CSR. 

 The government should set the agenda for social responsibility with laws and regulation that 

describe how to conduct business responsibly. 

 Mainstreaming the concept of CSR in all private and public organizations. Focusing more on 

small and medium size enterprises (SME's) 

 

VI. CSR Guidelines and Principles: 

 

 CSR being a voluntary action taken by companies, to ensure the proper implementation 

of CSR the Egyptian government should encourage and introduce enterprises to base their 

approach to corporate social responsibility on internationally recognized CSR guidelines and 

principles. This is especially the case for larger enterprises and SME's seeking to adopt a more 

formal approach to CSR. The following instruments together make up an evolving and 

increasingly coherent global framework for CSR introduced by several international institutions: 

 

 Organization for Economic Co-operation and Development Guidelines: The OECD Guidelines 

for Multinational Enterprises are recommendations for responsible business. (www.oecd.org, 

2014) 

http://www.oecd.org/daf/inv/mne/
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 The UN Global Compact supporting and influencing companies, informing companies with a set 

of core values in the areas of human rights, labor standards, the environment and anti-corruption. 

Companies can sign up to the UN Global Compact, which subsequently commits them to submit 

a yearly communication on progress report. (www.unglobalcompact.org, 2014) 

 ISO 26000 Guidance Standard on Social Responsibility: The ISO 26000 guidance standard on 

social responsibility is a voluntary international standard. It provides guidance rather than 

requirements, so it cannot be certified, unlike some other well-known ISO standards. It is aimed 

at all types of organizations, not just enterprises. (www.iso.org, 2014) 

 International Labor Organization (ILO) Declaration of Principles concerning Multinational 

Enterprises on Social Policy: This declaration offers guidelines to multinational 

enterprises, governments, and employers' and workers' in organizations in areas such as 

employment, training, conditions of work and life, and industrial relations in CSR. (www.ilo.org, 

2014) 

 

 

 

IX. Final discussion and results: 

 

 The results of the current study are consistent with the initial proposal on the changing 

role of application of CSR in the public agenda brings to light divergences in national CSR 

policies and different approaches: a more systemic or national government-centered approach, a 

more extensive and decentralized approach, a more business-oriented approach, a more multi-

stakeholder and multilevel approach.   

 Governmental strategies also vary in scope (domestic–international), level of 

involvement of regional and local governments and orientation to one or more sectors (business-

led or multi-stakeholder focused). Existing welfare state provision, current social agendas and 

political culture are factors that may influence the different approaches. Consequently, for 

governments, CSR brings with it the need to manage a complex set of relationships between 

sectors. An understanding of the increasingly interdependent political, regulatory and 

commercial exchanges between sectors, and the perceptions and challenges of different 

stakeholders, are important considerations for developing CSR policy. There is a general 

consensus among all governments, businesses and NGOs in terms of CSR policies that implies 

new partnership strategies and multi-stakeholder approaches.  

 The government‟s role entails much more than promoting and encouraging. It means 

working as a mediator between businesses and NGOs. Governments have to represent many 

interests, including the public interest, and should adopt a leading role, above all in relation to 

the influence of the different social agents. They also need to create a common background. In 

order to develop a win–win relationship in the multi-stakeholder approach, governments must 

mediate in and catalyze perceptions and expectations, which could form part of a good strategy 

to encourage and lead multi-stakeholder dialogues and partnership projects.  

 

http://www.iso.org/iso/home/standards/iso26000.htm
http://www.ilo.org/empent/Publications/WCMS_094386/lang--en/index.htm
http://www.ilo.org/empent/Publications/WCMS_094386/lang--en/index.htm


International Journal of Research in Management                                                                               ISSN 2249-5908 

Available online on http://www.rspublication.com/ijrm/ijrm_index.htm                       Issue 5, Vol. 1 (January 2015) 
 

RSPUBLICATION, rspublicationhouse@gmail.com Page 126 
 

X. Conclusion: 

 

  Governments should take their welfare state tradition and social agenda into account. 

They must consider the development of the social capital that characterizes their societies in 

order to understand what their approach should be, and how they should focus their partnership 

strategy and multi-stakeholder approach. Calling for societal engagement and private and public 

partnerships, the Egyptian Governments should analyze the role that businesses have 

traditionally adopted in society in order to design their CSR policy.  

 

  The development of CSR policy is a learning process for governments themselves. It 

brings a better understanding of the strengths and weaknesses of their organizational structure 

and the scope of policy implementation, and of their relationship to the business sector and civil 

society. This learning process is a practical way for governments to build a relationship between 

discourse and its political projection, incorporating a new relational paradigm. It is important that 

governments have a map of the perceptions and challenges faced by the different stakeholders in 

relation to the expectations created by CSR policy, and of how each stakeholder interprets the 

other‟s approach. After researching several European countries the perceptions of governments 

and businesses are similar, generally in favor of government CSR policies. In general, the three 

governments see CSR as an issue that has been incorporated into government agendas, and that it 

is the business sector‟s contribution to sustainable development.  

 

 Moreover, a relationship has been identified between CSR and competitiveness. There is some 

conviction regarding the positive financial benefits of CSR at both micro level and macro level. 

Governments and the European Commission are actively promoting this relationship to 

encourage the acceptance and application of CSR.  In Egypt, the understanding of the CSR 

approach on all levels, being the business community or the government is still on its way still 

being considered a new paradigm. Due to the growing societal problems Egypt is facing, all 

agents in society must pitch in and start touching on the major issues, calling for societal 

engagement. There is no quick fix, but together with the proper implementation of CSR which 

involves private-public cooperation the hope for a better future is the dream of all   Egyptians.    

 

References 

 
Aaronson, S. and Reeves, J. (2002). The European Response to Public Demands for Global Corporate 

Responsibility. Washington, DC: National Policy Association, 25-33. 

 

Aaronson, S. and Reeves, J. (2002). Corporate Responsibility in the Global Village: The Role of Public 

Policy. Washington, DC: National Policy Association, 78-99. 

 

Albareda, L., Ysa, T. and Lozano, J.M. (2004). „The Role of Public Policies in Promoting CSR: a 

comparison among the EU-15.‟ Paper presented at the Interdisciplinary CSR Research Conference 

ICCSR, University of Nottingham, 32-40. 



International Journal of Research in Management                                                                               ISSN 2249-5908 

Available online on http://www.rspublication.com/ijrm/ijrm_index.htm                       Issue 5, Vol. 1 (January 2015) 
 

RSPUBLICATION, rspublicationhouse@gmail.com Page 127 
 

 

 Albareda, L., Ysa, T. and Lozano, J.M. (2006). „The Role of Governments in Fostering CSR‟. Corporate 

Social Business Ethics: A European Review Volume 17 Number 4 October 2008, 89-120. 

 

 Albareda, L., Lozano, J.M. and Ysa, T. (2007). „Public Policies on Corporate Social Responsibility: The 

Role of Governments in Europe‟. Journal of Business Ethics, 74, 54-60. 

  

Albareda, L Lozano, J.M (2008) "The Changing Role of Governments in Corporate Social Responsibility: 

Drivers and Responses. "Journal of Business Ethics, 55-68.  

 

Bell, D.V.J. (2005). "The Role of Governance in Advancing Corporate Sustainability."   Unpublished 

paper. 36-45. 

 

Bhattacharya, CB; Sen, Sankar; Korschun, Daniel (2011). "Leveraging Corporate Social Responsibility: 

The Stakeholder Route to Business and Social Value." Cambridge: UK: Cambridge University Press. 78-

90. 

 

Crane, A. and Matten, D. (2004). Business Ethics. A European Perspective. Managing Corporate 

Citizenship and Sustainability in the Age of Globalization. Oxford: Oxford University Press. 89-110. 

 

Carroll, A. B. (1979). A Three-Dimensional Conceptual Model of Corporate Performance. Academy of 

Management Review 4(4), 497–505. 

 

Detomasi, D.A. (2007). „The Multinational Corporation and Global Governance: modeling global public 

policy networks‟. Journal of Business Ethics, 71:3, 321–334. 

   

Filho, J. M. de S., Wanderley, L. S. O., Gomez, C. P. and Farache, F. (2010). Strategic Corporate Social 

Responsibility Management for Competitive Advantage, BAR - Brazilian Administration Review 7 (3), 

294-309.  

 

Gribben, C., Pinnington, K. and Wilson, A. (2001) Roles in Strengthening Corporate Social 

Responsibility: A Baseline Study. Washington, DC: World Bank. 

 

Joseph, E. (2003). A New Business Agenda for Government. London: Institute for Public Policy 

Research. (15S), 59-68. 

 

Popa, O. (2010). Organizational Social Responsibility - State of The Art. Revista Tinerilor Economisti 

(The Young Economists Journal) 1 (15S), 59-68.  

 

Porter, M. E. and Kramer, M. R. (2006). Strategy and Society: The Link between Competitive Advantage 

and Corporate Social Responsibility. Harvard Business Review December R0612D, 1-15.  

 

Mohamad, B., Bakar, H. A. and Rahman, N. A. A. (2007). Relationship Between Corporate Identity and 

Corporate Reputation: A Case of a Malaysian Higher Education Sector. Jurnal Manajement Pemasaran 2 

(2), 81-89. 

 

Smith, A. D. (2007). Making the Case for the Competitive Advantage of Corporate Social Responsibility. 

Business Strategy Series 8 (3), 186-195.  

 

http://www.cambridge.org/us/knowledge/isbn/item6474048/?site_locale=en_US
http://www.cambridge.org/us/knowledge/isbn/item6474048/?site_locale=en_US
http://www.cambridge.org/us/knowledge/isbn/item6474048/?site_locale=en_US


International Journal of Research in Management                                                                               ISSN 2249-5908 

Available online on http://www.rspublication.com/ijrm/ijrm_index.htm                       Issue 5, Vol. 1 (January 2015) 
 

RSPUBLICATION, rspublicationhouse@gmail.com Page 128 
 

United Nations Principles for Responsible Management Education. www.unprme.org. Accessed:  October 

2014. 

 

The UN Global Compact. www.unglobalcompact, org. Accessed: December 2014 

 

International Labor Organization. Declaration of Principles. www.ilo.org/wcmsp5/groups/public: 

Accessed : November 2014 

 

ISO 26000 Guidance Standard on Social Responsibility. www.iso.org/iso/home/standards. Accessed: 

December 2014 

 

Organization for Economic Co-operation and Development Guidelines: www.oecd.org/corporate/mne. 

Accessed: November 2014 

 

www.ic.gc.ca/eic/site/csr-rse.nsf/eng. Accessed: November 2014 

http://www.unprme.org/
http://www.iso.org/iso/home/standards/iso26000.htm
http://www.oecd.org/daf/inv/mne/

