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ABSTRACT 

The emergence of woman entrepreneurs and their contribution the national economy is quite 

visible in India. The number of woman entrepreneurs has grown over a period of time, especially 

in the 1990s. Entrepreneurship is very important criteria for the economic development. We may 

state that the entrepreneurship plays very important role in uplifting the economy. Government 

of India is providing various facilities to Indian women to come forward and to start a new 

venture or making progress in the existing businesses. The present study will helpful in 

understanding the problems faced by women entrepreneurs. The findings of the study will help 

the people to know various positive aspects of women entrepreneurship and helpful for various 

agencies to formulate plans and policies to boost the women entrepreneurship in India which will 

make the India a critical force in economy. 
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INTRODUCTION 

 

Entrepreneurs play very important role in socio-economic welfare of the country. They identify 

the needs of the business, purchase the other factors of production and coordinate them for some 

productive purposes. They are the innovators, researchers and risk-takers of the company. Due to 

the mixed economy in India, both public and private entrepreneurship exists here. Large scale 

sectors are under the public entrepreneurship. The middle and small scale sectors are under the 

private entrepreneurship. In order to develop entrepreneurship in this sector, Government of 

India has stepped towards the Entrepreneurship Development Programmes. 

An entrepreneur can be defined as one who initiates and establishes an economic activity or 

enterprise. Entrepreneurship thus refers to the general trend of setting up new enterprises in a 

society (Begum, 1993). The International Labor Organization (ILO, 1984, cited in Islam and 
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Aktaruzzaman, 2001) defines an entrepreneur as a person with a set of characteristics that 

typically includes self-confidence, result-oriented, risk taking, leadership, originality and future 

oriented. 

Khanka (2002) referred to women entrepreneurs as those who innovate, imitate oradopt a 

business activity. Given that entrepreneurship is the set of activities performed by an 

entrepreneur, it could be argued that being an entrepreneur precedes entrepreneurship. In any 

case, the entrepreneurial definitions described above highlight the aspects of risk-taking, 

innovating and resource organizing. 

 

In modern era, when women are showing their capabilities in various walks of life, 

theentrepreneurial classes of women are playing an increasingly prominent role in various 

sectors of industrial growth and economic development.  

The Government of India has defined a women entrepreneur is “an enterprise owned and 

controlled by a women having a minimum financial interest of 51% of the capital and giving at 

least 51% of the employment generated in the enterprise to women”. 

Women constitute around half of the total world population. So is in India also. They are 

therefore regarded as the better half of the society. In traditional societies, they were confined to 

the four walls of houses performing household activities. In modern societies they have come out 

of the four walls to participate in all sorts of activities. The global evidences prove  that women 

have been performing exceedingly well in different spheres of activities like academics, politics, 

administration, social work and so on. Now they have started plunging into industry also and 

running their enterprises successfully. Therefore while discussing on entrepreneurial 

development of women entrepreneurs in the country.   

When we speak about the term “Women Entrepreneurship” we mean, an act of business 

ownership and business creation that empowers women economically, increases their economic 

strength as well as position in society. Hence women-entrepreneurs have been making a 

considerable impact in all most all the segments of the economy which is more than 25% of all 

kinds of business. In India “Entrepreneurship” is very limited amongst women especially in the 

formal sector, which is less than 5% of all the business. 

 

REVIEW OF LITERATURE  

Various research papers, articles, magazines, journal books have been reviewed for the purpose 

of this study. 

 

Schwartz, (1976) study on twenty female entrepreneurs observed that their major motivations to 

start a business were the need to achieve, the desire to be independent, the need for job 

satisfaction and economic necessity.   

Cromie (1985) found that the need for autonomy and more money were more important 

motivating factors for women entrepreneur. Hisrich and O’Brien (1981) also reported that 

reasons for women entrepreneurs owning businesses were the formation of initial idea about a 

product or service, desire for financial independence and the desire to be one’s own boss.  
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Buttner and Moore (1997) and Lerner et al. (1995) have given more importance to women‟s 

motivations to start their own businesses (self-fulfillment and personal goal attainment, etc.) as 

the major reason for women’s low quantitative performance (such as jobs creation, sales turnover 

and profitability) as compared to men.  

Kamal Naser, Wojoud Rashid Mohammed, RanaNuseibeh (2000), in their research study entitled 

“Factors that affect women entrepreneurs: evidence from an emerging economy” had found that 

Financial support from the government especially in the start-up capital is an important factor 

that motivates women to establish their own businesses. Self-fulfillment, knowledge, skills and 

experience, including relationship to spouse/father business, are all important factors in the 

development of women entrepreneurs. Unlike previous research factors such social norms, 

market network, and competition do not seem to be barriers for women in becoming 

entrepreneurs. 

In a study by Karim (2001) on women entrepreneurs in Bangladesh, financial problems were the 

most common problems faced by their women entrepreneurs. Inadequate financing was ranked 

first, particularly so in rural areas and among small economic units (fewer than 5 workers), all 

the more so with those located in the household and unregistered sectors. Competition, obtaining 

quality raw materials, and balancing time between the enterprise and the family were ranked as 

major start-up problems.  

Women employers understand the conflicting demands on their employees time and energy, and 

the employees need o balance work with family and personal interests (Verhenl, Risseeuv and 

Barlesle, 2002).  

Acc to Danes and Olson (2003) due to work and family business and work roles of these women 

are further complicated in that women who are not the owners often work without pay or a job 

description. There are various factors which affect women entrepreneurs are like range of 

sociological, cultural and institutional factors (Tunali 2003, Tansel 2001) 

The review of literature provides us an idea about various factors which influence women 

motivation to become entrepreneurs.  

 

NEED FOR THE STUDY 

 

Till now very few efforts have been made in exploring the women Entrepreneurship in India.The 

data available on these aspects are scattered and not very authentic and doesn't help inaccurate 

decision-making. However, it is also a fact that more and more women are getting intothe 

domain of entrepreneurial activities. The efforts of Government of India through variouswelfare 

organizations, non-Governmental agencies, Ministry of Commerce and Industry andhosts of 

other agencies have started looking after andhelping the efforts of women entrepreneurs. 

Encouraged with the efforts made by differentagencies, The aim of the present study is to 

identify challenges and opportunities of Women Entrepreneurs in India. The study has 

highlighted manyfactors that have motivated women entrepreneurs in starting an entrepreneurial 

career. This study also attempted to find the motivational factors that drove these women 

tobecomeentrepreneurs.  
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OBJECTIVES OF THE STUDY 

 To study the Problems of Women Entrepreneurship in India 

 To suggest certain remedial measures to solve the problems of Women Entrepreneurship 

in India.  

 To studyassociation promoting women entrepreneurs in India 

 To identify women who make successful entrepreneurs, their motivational factors 

andtheir drive. 

 

METHODOLOGY OF STUDY  

For methodology an extensive literature review of secondary data from various sources has 

been held as related to the stated objectives of the study as well as research study on internet 

survey basis. 

 

PROBLEMS FACED BY WOMEN ENTREPRENEURS 

Basically all women entrepreneurs almost suffer from two main categories of problems, such 

problems can be designated as follows: - 1) Specific Problems 2) General Problems. 

The first category of problems affect women specifically in their smooth operations of enterprise 

,while theother category of problems have a general or over-all affect on the enterprises owned 

by such group of women entrepreneurs. 

Over-all these problems can be summed up as under:- 

 Problem of Finances arrangement 

 Scarcity of raw materials required for productive capacities 

 Cut-throat competition with other group of men and established self-sufficient 

entrepreneurs 

 Limited mobility factor in case of women entrepreneurs 

 Family responsibilities, ties as well as commitments 

 Lack of education and prevalent levels of illiteracy amongst women 

 Domination by male and ideology of male dominated society 

 Lesser risk and uncertainty bearing attitude 

 Lack of self-confidence and optimistic attitude amongst women 

 Old and outdated social outlook to stop women from entering in the field of 

entrepreneurship 

 Absence of proper support and back-up for women by their own family members and the 

outside worldpeople 

 Lesser of Marketing Skills 

 Lesser of Access to Technology 

 Regulatory Requirements 

 Lack of Management Skills 
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SOLUTIONS FOR SOLVING THE ABOVE DISCUSSED PROBLEMS:- 

On the basis of the above mentioned problems faced by women entrepreneurs and various other 

problems too, thereis a provision of a number of solution measures to overcome the aforesaid 

problems. Such solutions or remediescan be well understood as under:- 

• There should be a continuous attempt to inspire, encourage, motivate and cooperate women 

entrepreneurs. 

 • Attempts should be there to enhance the standards of education of women in general as well 

making effective provisions for their training, practical experience and personality development 

programmes, to improvise their over-all personality standards. 

 • Attempts to establish for them proper training institutes for enhancing their level of work-

knowledge, skills, risk-taking abilities, enhancing their capabilities.  

• Attempts to bring about a society attitude change, generation of awareness and consciousness 

on the policy of self-development of women entrepreneurs. 

 • Attempts by various NGO’s and government organizations to spread information about 

policies, plans and strategies on the development of women in the field of industry, trade and 

commerce.  

• Establishing various policies to offer easy finance schemes for economically strengthening the 

position of women.  

• Forming a cooperative association of women entrepreneurs to mobilize resources and pooling 

capital funds, in order to help the women in the field of industry, trade and commerce. 

 • Offering seed capital, up-liftment schemes, women entrepreneurs fund etc. to encourage them 

economically. 

 • To extend confessional rates facilities and schemes for women entrepreneurs to prosper in the 

field of enterprise. 

• To establish all India forum to discuss the problems, grievances, issues, and filing complaints 

against constraintsor shortcomings towards the economic progress path of women entrepreneurs 

and giving suitable decisions in thefavour of women entrepreneurs and taking strict stand against 

the policies or strategies that obstruct the path ofeconomic development of such group of women 

entrepreneurs. 

Thus by adopting the following aforesaid measures in letter and spirit the problems associated 

with women canbe solved. 

 

ASSOCIATION PROMOTING WOMEN ENTREPRENEURS 

 

A brief analysis of various associations and agencies that are functioning at Stateand national 

levels to promote women entrepreneurs are discussed as follows: 

 Self-Help Groups (SHGs) 
This is an association of small group of self-employed rural or urban women 

entrepreneurs who join together to take care of group welfare. The group with the help of 

financial institutions and other NGOs get their needs satisfied. This is a 

voluntaryassociation. Each member contributes little amount of cover seed money. Rest 

will betaken care off by NGOs and Government. Federation of Indian Women (FIWE) 

It is the outcome of resolution passed in 4th International Conference Women 
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Entrepreneurs held at Hyderabad. This was founded in the year 1993. It mainly interacts 

with various women association of the country through network to facilitate the member 

in diversified activities. 

 Women’s India Trust (WIT) 
This trust was established in 1968. The trust was started with the main objectiveof 

helping woman entrepreneurs. Establishing Kamila Trust in U.K. in 1994 to market the 

products of WIT members a shop in London under the name “Kashi” and extendedexport 

activities to Australia, Europe and Germany from 1995. 

 SIDBI 
Small Industries Development Bank of India (SIDBI) is institution established atthe 

national level to provide facilities so small scale industries. As a part of developingsmall 

industries by woman entrepreneurs, SIDBI has introduced two special schemes for 

women; (i) MahilaUdyamNidhi to provide equity to women entrepreneurs and (ii)Mahila 

Vikas Nidhi to provide development assistance for pursuit of income generatingactivities 

to women. 

 

 SIDO 
Small Industries Development Organization (SIDO) is conducting various programmes 

including Entrepreneurship Development Programmes (DEPs) for women.To later she 

needs of potential women entrepreneurs, who may not have adequateeducational 

background and skills, SIDO has introduced product orient EDPs in areaslike TV 

repairing, printed circuit boards, leather goods, screen printing etc. 

 Consortium of Women Entrepreneurs in India (CWEI) 
The CWEI is a voluntary organization consisting of NGOs, SHGs, 

voluntaryorganizations and individual business units. This came into being in 2001. The 

objective is to be provide technology up gradation facilities to women entrepreneurs and 

other facilities in marketing, finance, HRD and production. The consortium is also having 

international business connections and provides its members marketing and export 

support through this connection. 

 NABARD 
National Bank of Agriculture and Rural Development (NABARD) is anautonomous 

financial institution provides liberal credit to rural women entrepreneurs. 

 Central and State Government Schemes 
State Government has come out with several schemes to develop womenentrepreneurs. 

Development of Women and Children in Rural Areas (DWCRA) a scheme designed for 

State governments were implemented in 1982-83. Uncountable women throughout the 

country have availed the facilities to develop themselves as entrepreneurs. 

 Self-employed Women’s Association (SEWA) 

SEWA is a trade union of women which was registered in 1972 under TradeUnion Act. 

The members of SEWA has extended its operations to the global level andhas the 

opportunity of receiving grants from international organizations such as FordFoundation, 

UNICEF, ILO, etc. and Government of India is also providing funds to thisorganization. 
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TABLE: SHOWING THE LOAN/ SCHEMES BY SEVERAL COMMERCIAL BANKS 

FOR THE DEVELOPMENT OF WOMEN ENTREPRENEURSHIP 

Name of Bank Name of Loan/ Scheme 

Vijaya bank V Mangla  

State bank of India Stree Shakti Package 

Bank of India Priyadarshini 

Canara Bank Can Mahila 

Union Bank of India Viklang Mahila Vikas Yojana 

UCO Bank  Nari Shakti 

Central Bank of India  Cent Kalyani 

Oriental Bank of commerce  Orient Mahila Vikas Yojana 

ICICI Bank Women’s Account 

 

 

Motivational Variables of Women Entrepreneurs 

Independent Variables: Entrepreneurial Factors 

1. Ambition to become an entrepreneur  
Aims, ambitions, desires and drives motivate a person to achieve the destination.  

2. Desire to be independent  
Desire to be independent induces a person to start/run an enterprise.  

3. Previous experiences  
Experience gives self-confidence to a person to start an industrial undertaking  

4. Technical qualification  
Technical qualification makes a person an expert in one’s field. It motivates a person to start a 

venture. 

5. Good market potential  
Good market potential attracts a person to enter into the field small investment  

6. Small investment  
Small investment in Small Scale Industries motivates a person to start a venture  

7. Economic need  
Maslow’s Need Hierarchy Theory is based on the human needs  

8. High profitability  
A person establishes an industrial undertaking to attain certain objectives – profitability from 

business  
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9. Family Business  
Family business induces a person to enter into the field.  

 

Dependent Variables: Entrepreneurial Factors 
  

1. Type of industry  
The type industry woman wants to enter into as entrepreneur.  

2. Nature of organization  
The nature of firm like sole trade organization, LLC etc., where woman want to enter.  

3. Amount of capital invested 

 The amount a new entrepreneur is expected to invest on a new venture.  

4. Average sales turn over  
The average sales turn over expected from a new venture over a period.  

5. Average net profit  
The average net profit expected from a new venture over a period.  

6. Previous experience  
 Previous experience to handle various operations of entrepreneurial activities.  

7. Generation of business  
Whether one has to follow the same business practiced by her previous generation.  

 

CONCLUSION 

In present scenario due to modernization, urbanization, globalization anddevelopment of 

education, with increasing awareness, women are now seeking gainfulparticipation in several 

fields. The entrepreneurship among women will help them in earningmoney and becoming 

economically independent. Due to social networking women willdevelop self-confidence, 

awareness and ability to marshal environmental support. Thiswill lead to an improvement is not 

only the women, from the point of view of better health,education and skill but an improvement 

in her living condition also by being able to usecleaner fuel, better house, better sanitation, 

facilities and. infrastructural facilities. This willlead to saving of resources like time, energy, 

transforming women into stronger personalityand an overall improvement in her quality of life. 

 

It can be said that today we are in a betterposition wherein women participation in the field of 

entrepreneurshipis increasing at a considerable rate, efforts arebeing taken at the economy as 

well as global level to enhancewoman’s involvement in the enterprise sector. This is 

mainlybecause of attitude change, diverted conservative mindset ofsociety to modern one, daring 

and risk-taking abilities ofwomen, support and cooperation by society members,changes and 

relaxations in government policies, granting variousup-liftment schemes to women entrepreneurs 

etc.Thus, what else is required is to continue with the abovechanged trend, emphasizing on 

educating women strata ofpopulation, spreading awareness and consciousness amongstwomen to 

outshine in the enterprise field, making themrealize their strengths, and important position in the 

societyand the great contribution they can make for their industryas well as the entire economy.  
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